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In today’s health marketplace, being a compliant patient isn’t 
 good enough any more 
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$750 billion of our 

medical spending 

each year is WASTE 

• Patients are requesting tests, treatments, and procedures that they don’t need 
• Providers are performing services that are unnecessary and may be harmful 
• Cultural norms and misleading advertising can lead to inappropriate care  
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• The “Choosing Wisely” campaign is changing the culture to stop waste and overuse 
• Launched in 2012 by the ABIM Foundation with a coalition of medical specialty 

societies and Consumer Reports 
• The campaign encourages conversations between physicians and patients about 

overuse in health care and supports physician efforts to help patients make smart 
and effective choices 

• It identifies hundreds of tests, treatments, and procedures to question or avoid 
• Employers and payers are increasingly bringing the ideas from Choosing Wisely into 

their strategies around value-based benefit design and educating their members to 
engage in conversations about getting the right care  



• American Academy of Allergy, Asthma & 

Immunology 

• American Academy of Family Physicians 

• American College of Cardiology 

• American College of Physicians 

• American College of Radiology 

• American Gastroenterological 

Association 

• American Society of Clinical Oncology 

• American Society of Nephrology 

• American Society of Nuclear Cardiology 
• American Academy of Hospice and Palliative 

Medicine 

• American Academy of Neurology 

• American Academy of Ophthalmology 

• American Academy of Otolaryngology— Head 

and Neck Surgery 

• American Academy of Pediatrics 

• American College of Obstetricians and 

Gynecologists 

• American College of Rheumatology 

• American Geriatrics Society 

• American Society for Clinical Pathology 

• American Society of Echocardiography 

• American Urological Association 

• Society for Vascular Medicine 

• Society of Cardiovascular Computed 

Tomography 

• Society of Hospital Medicine 

• Society of Nuclear Medicine and Molecular 

Imaging 

• Society of Thoracic Surgeons 

 

• AMDA – Dedicated to Long Term Care 

Medicine 

• American Academy of Clinical Toxicology 

• American Academy of Dermatology 

• American Academy of Nursing 

• American Academy of Orthopaedic 

Surgeons 

• American Association for Pediatric 

Ophthalmology and Strabismus 

• American Association for the Study of 

Liver Diseases 

• American Association of Blood Banks 

• American Association of Clinical 

Endocrinologists 

• American Association of Neurological 

Surgeons 

• American College of Chest Physicians 

• American College of Emergency 

Physicians 

• American College of Medical Genetics 

and Genomics 

• American College of Medical Toxicology 

• American College of Occupational and 

Environmental Medicine 

• American College of Preventive 

Medicine 

• American College of Surgeons 

• American Dental Association 

• American Headache Society 

• American Medical Society for Sports 

Medicine 

• American Physical Therapy Association 

• American Psychiatric Association 

• American Society for Radiation Oncology 

• American Society for Reproductive 

Medicine 

• American Society of Anesthesiologists 

• American Society of Colon & Rectal 

Surgeons 

• American Society of Hematology 

• American Thoracic Society 

• Commission on Cancer 

• Heart Rhythm Society 

• North American Spine Society 

• Society for Cardiovascular Angiography 

and Interventions 

• Society for Cardiovascular Magnetic 

Resonance 

• Society for Maternal-Fetal Medicine 

• Society of Critical Care Medicine 

• Society of General Internal Medicine 

• Society of Gynecologic Oncology 

• The American Academy of Physical 

Medicine and Rehabilitation 

• The Endocrine Society 

Society Partners 
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Selected Topics from Choosing Wisely Lists 

• Screening tests  

– EKG 

– Exercise test 

– Pap smear 

– Bone density 

– Heart imaging 

– Colon cancer 

• Diagnostic testing  

– Low back pain 

– Headache 

– Allergy 

– Fainting 

• Preoperative evaluations  

– Chest x-ray 

– Heart imaging 

• Common treatments  

– Antibiotics  

– Opioids  

– Heartburn meds 

– Anti-inflammatories 

• Routine follow-ups/monitoring 

• “Disease” approach 

– Cancer  

– Chronic kidney failure/dialysis 

– Heart disease 

• Maternity 
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Consumer Reports 

 Consumer Reports is a partner in Choosing Wisely 

and will support the effort by creating patient-friendly 

materials based on the society recommendations and 

engaging a coalition of consumer communication 

partners to disseminate content and messages about 

appropriate use to the communities they serve. 

 

 Tools and resources can be found at: 

www.consumerhealthchoices.org.  

 

http://www.consumerhealthchoices.org/


Consumer Partners 
August 2015 
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Founding	Partners:	Original	partners	from	birth	of	campaign Distributors :	Organizations	that	license	our	content	and	support	our	campaigns

National	Partners:		Must	have	national	consumer	reach	(denoted	in	italics) Grantees:						Received	funding	for	Choosing	Wisely	from	the	ABIM	Foundation	

Regional	Partners:	Must	have	regional	consumer	reach



Consumer Reports leads consumer communication efforts for this campaign.  
– CR develops a variety of content, enabling partners to communicate to their constituents in the method that 

works best for them. 
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www.consumerhealthchoices.org 



Typical Choosing Wisely brochure 

10 www.consumerhealthchoices.org 



5 Questions to Ask your Doctor 
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• Do I really need this? 

• What are the downsides? 

• Are there simpler, safer 
options? 

• What happens if I do 
nothing? 

• How much does it cost? 

 
Posters and wallet cards available for 

free download. Can be branded. 

 
Public Service Announcement: 

https://www.youtube.com/watch?v=bEYTnS7dC
Ag 

www.consumerhealthchoices.org 



Making Healthy Choices: 

A toolset for employees 



Making Healthy Choices: The Issue & The Solution 

www.consumerhealthchoices.org/healthy 15 

The Issue: 

Patients are faced with many healthcare choices 

As consumers, they can benefit from actively participating in making their own 
healthcare decisions. 

  

They need to know what questions to ask, such as:  

1. Do I really need this test or treatment?  

2. Are there simpler, safer options? 

3. What will happen if I don’t do anything? 

 

The Solution: 

Consumer Reports created Making Healthy Choices, a toolset including a video series, 
mobile app, and website. 

Aimed at helping employees understand how to make the right healthcare choices and what 
questions to ask – so that they get the right amount of healthcare at the right time.  

Video script developed by Consumer Reports Medical Director, Dr. John Santa. 
 

 

 

Making Healthy Choices was created in conjunction with and piloted by IBM employees.  



The Three Offerings for Your Employees 

www.consumerhealthchoices.org/healthy 
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1. Making Healthy Choices Video Series: 
 An in-depth video series (four total segments averaging 2 ½ minutes each) that 

explains the importance of understanding your healthcare options 

 

2. Healthy Choices Mobile App: 
 A simple-to-use app (currently available for iPhone only) used to understand 

options and get information on a particular medical test, treatment, or procedure 
 Note:  The app is intended as a companion for the video and although it can be implemented 

separately, it would be most effective when launched together.  Not part of the original IBM 
implementation. 

 

3. Making Healthy Choices Complete Toolset: 
 Contains the video series and mobile app 

 Has downloadable material for additional reading and a deeper, topic-specific 
dive 

 

An employer can choose to implement any or all three of these 
offerings. 

 



Making Healthy Choices – video, app, site  

www.consumerhealthchoices.org/healthy 
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“Getting Started” Web Portal 

www.consumerhealthchoices.org/healthy 
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Type in: www.consumerhealthchoices.org/starting to get started 

• Online portal with all 

necessary materials to 

implement at your 

organization, including 

email templates and sample 

text to share with 

employees (see next slide 

for samples) 

• Includes links to the video, 

website and app 

 
 

http://www.consumerhealthchoices.org/starting


Email Templates you can use to distribute to employees 

www.consumerhealthchoices.org/healthy 
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 Available as HTML for simple implementation 

 Choose which one applies to your organization based on your strategy. 
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Consumer Engagement 
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• During the last quarter of 2014 our reach was estimated at over 22 million 
consumers. 

• Yearly reach estimated at over 100 million consumers. 

• Partner network now consists of over 65 national, regional and local 
organizations who promote and distribute our content.  When campaign 
launched in early 2012, there were 11 partners. 

• Visitors to website continue to grow and include groups such as: 
• Navy Network Information Center 

• Central Intelligence Agency 

• US Dept of Health and Human Services 

• City of Seattle 

• Praxair Inc 

• Campaign has gained international attention with the launch of Choosing 
Wisely Canada and other random requests we receive for distribution.  This 
includes markets such as: 

– Bulgaria 

– New Zealand 

– Greece 

– Italy 

– Spain 

– UK 

 



System and Practice Impact 

20 

• WESTMED- medical group in Westchester County NY, consisting of 275+ 
physicians. 

– Charged each department to focus on 1 or 2 CW topics. 

– Started with Antibiotics: 
• Included handouts in their EMR, posters in their offices, pamphlets in waiting rooms, and social media 

campaign. 

• Hardwired into EMR to ensure physician consistency when prescribing. 

• Cedars Sinai Hospital – Los Angeles CA. 
– Implemented Choosing Wisely into their EPIC EMR system. 

– 180 recommendations, with 300 alerts. 

– Physician must override CW recommendation if they want to go against the guidelines when 
prescribing treatment or medications. 

• Saw drop of up to 20% utilization in some areas. 

• Other examples include: 
– Kaiser Permanente Northwest – using Consumer Reports / CW posters to inform consumers 

of overuse of Cancer and Radiation treatments. 

– Castlight Health – health cost transparency tool, implemented CR CW pamphlets into their 
tool to help consumers make good decisions. 

– Dossia – Patient portal tool – implementing rules to present patients with CR CW pamphlets 
to help guide their medical decisions. 

– Crystal Run Healthcare – focus on 14 Choosing Wisely recommendations, implementing into 
EMR, distributing pamphlets to patients and prominently placed on their website. 

– Healthcare Bluebook – including Choosing Wisely into their cost platform for patient 
information.  



Behavior 
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• Media – consistent media coverage including: 
– Articles in JAMA and Harvard Business Review. 

– Local media, including coverage in NY Times. 

• IBM – partnering with Consumer Reports to create a video for 

their employees, titled “Making Healthy Choices”.  All employees 

are urged to watch the video which helps explain the concepts of 

overuse and how to “Choose Wisely”. 

• Stories – widespread real life stories of Choosing Wisely in 

practice – look for our new Stories page coming to Consumer 

Health Choices early in the fall. 



Want to get started?  Visit our Implementation Guide: 

22 www.consumerhealthchoices.org 

www.consumerhealthchoices.org/implementation 



Questions? 

www.consumerhealthchoices.org 23 

Website: ConsumerHealthChoices.org 

 

Facebook: https://www.facebook.com/ConsumerHealthChoices 

 

Vimeo: http://vimeopro.com/consumerhealthchoices/portfolio 

 

Twitter: @DomL_health & @ConsumerDavid 

 

Email addresses:  

 Dom Lorusso: DLorusso@consumer.org 

  

mailto:DLorusso@consumer.org

